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Section A—Short answer questions
Section A consists of TEN (10) questions. Attempt ALL questions. 90 marks are

available in Section A. Each question is worth 9 marks. Write at most one paragraph in
answer to each question.

Al Inplain language how would you define and distinguish between:
i.  The Internet;

ii. E-commerce; and
lii.  E-business.

A2 Distinguish between an Intranet and an Extranet,

A3 What strategies can be adopted to manage unprecedented demand for access to an
e-commerce web site? For example, an airline might release a substantial number
of cheap air tickets for purchase electronically at an advertised time and date.

A4 Discuss the relative merits of username plus password, versus a digital certificate
for personal authentication at an e-commerce web site.

A5 Identify and compare two different options for integrating the collection of payment
at an e-commerce web server. Include discussion of a cost-benefit trade-off.

A6 Compare and contrast the use of a build-your own approach to creating an e-
commerce web site, perhaps using shrink-wrapped software, with the use of a
commerce service provider. How might you be able to integrate either of these
options with an existing accounting package like MYOB or Quickbooks?

A7 Outline an example of a customer process and administrator process for éBay.com.

A8  “On the web all goods are not equal”. Give examples of two different types of
products and identify the ideal strategy required to maximize competitive
advantage when selling each product type. Are there distinct strategies for selling
different types of services on the Web?

A9 Define the term Web presence. Choose two Web presence goals and give an
example of how each can be achieved. Contrast this with opportunities for creating

presence in the physical world.

Al0 Are Virtual Communities a profitable business proposition? Discuss.
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Section B—Long Answer Questions
Section B consists of THREE (3) questions. Attempt TWO (2) questions. 90 marks are

available in Section B. Each question is worth 45 marks.
Question B1

Consider the following news item from PR Newswire (http://www.prnewswire.com/cgi-
bin/stories.pl?ACCT=104&STORY=/www/story/03-09-2004/0002124568&EDATE=):

New Internet Postage Solution Allows Customers to Print Shipping Labels and Pay for
Postage Through PayPal

STAMFORD, Conn., March 9

Pitney Bowes Inc. (NYSE: PBI) today announced that eBay, The World's Online Marketplace,
selected Pitney Bowes as the technology provider for a completely browser-based online postage
solution that gives both eBay.com and PayPal customers quick and easy access to shipping
services. Available today, the new online postage solution simplifies the process of calculating

and paying for postage and accessing shipping services offered by the U.S. Postal Service
(USPS). ‘

We are very pleased to team up with eBay to deliver the world's first completely browser-based
Internet postage application,” said Neil Metviner, President, Pitney Bowes Direct, which serves
the small business marketplace. "Our application represents the next generation of Internat
postage technology. It is designed to deliver maximum customer convenience and postal
revenue security. This solution is another step in our strategy to deliver innovative mailing
solutions to an expanded customer set, including consumers and small businesses.”

The new solution, which is based on Pitney Bowes' Internet postage technology, enables
customers to select a shipping option, print the shipping label and pay for the postage via their
PayPal account. This new streamlined process eliminates the need to download software,
provide unique registration and pre-fund a postage account. Once the label is purchased, both
the buyer and seller will be able to track the delivery status of the package online.

"Now, without leaving the eBay or PayPal sites, our customers can simply purchase postage
enline and print shipping labels from their computer,” said Gary Dillabough, vice president of
eBay Strategic Partnerships. "The technology provided by Pitney Bowes is an integral part of
eBay's Online Postage solution, allowing us to make shipping more integrated, fast and reliable
for eBay buyers and sellers."

For more information or to access the new online postage page on eBay, visit

http.//pages.ebay.com/usps.

a  Provide more details about how the “browser-based Internet postage application”
might be integrated into the process of successfully bidding for an item at an eBay

auction, [15 marks)

b Describe the benefits from the “browser-based Internet postage application” that are
potentially provided to:

i. eBay f10 marks]
ii.  the successful bidder at an eBay auction [5 marks]

¢ How could Pitney Bowes Direct and/or UPS ensure that a person does not use the
same printed shipping label more than once? - [15 marks]
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